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In connection with our acquisition of Tyrrells Group in September , we expanded our geographic footprint
into the United Kingdom, Europe, Australia and Asian markets who sell through many of the same channels
that we have previously sold through. Gerrard to shift the company focus and begin hand-slicing and frying
potatoes. We maintain two manufacturing facilities in the United Kingdom, and one manufacturing facility in
both Germany and Australia. This flavour was discontinued a year later, in May , in order for Walkers to focus
on the upcoming 'Flavour Cup'. It is our intention to utilize these recently acquired sales and distribution
channels to expand our anchor brand SkinnyPop to international markets as well as expand the Tyrrells brand
into the North American market. Finally, random samples of our finished goods are sent regularly to a
third-party laboratory for testing. Tyrrells Crisps are also spun as part of the hand cooking process, which not
only gives them a characteristic crunch, but also a lower fat content relative to most conventional potato chip
brands. We believe our employee relations to be satisfactory. The increase in our headcount from December
31, is primarily related to our acquisition of Tyrrells in September , which contributed full-time employees and
71 part-time employees to our headcount. We expect to leverage our North American distribution channels to
further expand the Tyrrells brand with a limited launch at select retailers in late and a full-scale launch in early
 Our suppliers are required to have equally robust processes in place and confirm their compliance with
product specifications with Letters of Guaranty and Certificates of Analysis for shipments of raw materials to
be used in our Products. We visit with major suppliers to procure competitively priced, quality materials that
meet our standards. During this period, consumers could vote on their favourite, and the winner would become
a permanent flavour. Our co-manufacturers are regularly audited by third parties and are required to follow
rigorous food safety guidelines. Paqui provides our entry point into the multi-billion dollar tortilla chip
sub-category, where we believe no clear BFY market leader has emerged. As we continue to build out our
brands, we aim to create impactful marketing communication and activation plans to drive awareness, trial and
repeat purchases and cement brand loyalty. We offer our products in a variety of bag sizes and pack types
which are sold across all channels. Many of Walkers brands were formerly branded under the Smiths Crisps
name. Trademarks and Other Intellectual Property We market and sell our products primarily under the
SkinnyPop, Tyrrells, Paqui and Oatmega brand names, each of which is registered with the U. We have two
different arrangements with our co-manufacturers. Royal Mail was obliged by law to deliver the bags to
Walkers' freepost address, but without envelopes they could not go through machines and must be sorted by
hand, causing delays. Tyrrells differentiates itself in the BFY market place by leveraging its premium
ingredients, proprietary cooking methods, and humorous brand personality and packaging. We monitor
capacity and performance of our manufacturing partners and will qualify alternate suppliers as needed. Refer
to Note 11 in the accompanying Notes to Consolidated Financial Statements contained in Item 8 for more
detailed information related to our purchase commitments. These acquisitions allow us to leverage our
infrastructure to help us grow into adjacent snacking sub-segments with innovative BFY brands. For the
majority of our business, we supply the raw materials and the co-manufacturer is paid an agreed-upon tolling
charge for each item produced. We refer to these brands collectively as "Emerging Brands". Supply Chain
Raw Materials: We produce snack foods which primarily fall into five product categories: popcorn, potato
chips and potato crisps, vegetable chips and vegetable crisps, tortilla chips and protein bars. In April , we
acquired Boundless Nutrition, which manufactures and distributes Oatmega protein snack bars and a line of
BFY cookie products, formally branded as the Perfect Cookie. Our Oatmega bars are non-GMO and certified
gluten-free. These raw materials are generally available in adequate quantities from numerous sources and are
often contracted out from three months up to two years. Employees As of December 31, , we had
approximately full-time employees and 73 part-time employees, as compared to 45 employees at December
31,  After the takeover by PepsiCo, the Tudor name was dropped, and the Smiths brand has become secondary
to Walkers. This comes from the time when Walkers, Smiths and Tudor Crisps were the three main brands of
Nabisco's UK snack division, with Tudor being marketed mainly in the north of England and Walkers in the
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south. As 2 part of our innovation process our product development teams collaborate with nationally
recognized third-party flavor houses and product development firms for new product development. BFY
brands within the salty snack segment have recently experienced a higher rate of growth relative to the overall
salty snack segment. We believe that our focus on building a portfolio of exclusively BFY snack brands
differentiates us and will allow us to leverage our platform to realize material synergies across our family of
BFY brands, as well as allow our retail customers to consolidate their vendor relationships in this large and
growing category. Walkers updated their packaging style in June , moving to a brand identity reminiscent of
the logo used from â€” In August , Walkers launched Max, a brand with a range of crisps. In May , Walkers
launched Sensations. Some flavours were made available for a short time either because they tied in with
special promotions, or failed to meet sales expectations.


