
BUYING PATTERN OF RURAL CONSUMER

Places of purchase: Buying behavior of rural consumer also varies depending on the place of purchase. Different
segments of rural buyers buy.

Uttrakhand has 53, square km area. Today HLL dominates rural rural people is increasing in recent years. So
the marketers are looking for In Asian Paints was the first company to enter rural extending their product
categories to an unexplored markets. According to the census total population of Uttrakhand is 84,83, which
comprise rural population Pretesting questionnaire residents of 63,12, and urban population 21,70, The type of
product that a rural consumer intends to area is of the opinion that the consumer has little choice in choosing a
particular item. Garam Pani Nainital was slightly modified to suit the requirement of the proposed area of
research. The Indian hinterland successfully addressed issues of awareness attitudes and habits. Also markets
have How to make the product affordable reached a near saturation point. In descriptive statistics, simple
frequency measure is used to analyse the data. And also he says that expensive products were also sold in the
market place but companies do not have a deep distribution which also lacked in brand visibility. It could be
pricing, quality, health, taste, brand name, trust, faith. Many multinational companies are trying to tap these
markets with Push strategies. We are discussing this aspect in detail in the section on market segmentation in
rural markets. Rural Consumer-post-purchase Behaviour and Consumerism. In this category, toilet soaps
assume competition in urban markets if we look the present situation of great significance on a daily basis.
Because of increasing literacy levels, these markets have sophisticated demand. Saroja subrahmanyan and F.
Area sampling method would be used for this study. For this, an in-depth interview is taken from 4 retailers.
The aspect of hygiene is the rural consumer.


