
FAST FOOD ADVERTISING AND CHILDHOOD OBESITY

The impact of food advertising on childhood obesity our youth are now overweight with obesity rates in preschool age
children increasing at alarming speed.

Here are some strategies to consider: Reduce screen time. An equally increasing trend has been observed in
the openings of new fast food locations. Richards et al. December 15,  London: Oxford University Press, 2.
Obesity is one problem that gives birth to numerous fatal diseases, including but not limited to cardiovascular
disease, diabetes, and depression. This can lead to parents buying unhealthy foods that are associated with
obesity, and makes it more difficult for them to feed their children a healthy diet. Marketing aimed at children
at an early age directly affects their food choices, food preferences and eating habits. And obesity in adults is
the biggest preventable cause of cancer after smoking, being linked to 10 different cancer types. How Parents
Can Reduce the Impact of Junk Food Ads There's no doubt that the forces of marketing all those unhealthy
drinks and chips and other junk food are enormous and all around us. Hammond, Ross. Despite media claims
to the contrary, there is no good evidence that advertising has a substantial influence on children's food
consumption and, consequently, no reason to believe that a complete ban on advertising would have any
useful impact on childhood obesity rates. They should keep an eye on the channels their children watch or the
books and magazines they read to see what types of commercials are displayed. In fact, studies have shown
that regular family dinners can improve kids' nutrition and health; strengthen their mental, social, and
emotional skills; and even help them do better in school. City Government should take some action against
these companies and restrict renting out such spaces to them. Hastings and his colleagues apparently accept
this finding: 'there is little evidence to show whether the influence of food promotion on children's food
behaviour and diet is greater or lesser than other factors. Can I please buy this? In fact, the influence of
parental behaviour was fifteen times greater than that of television advertising, and subsequent studies have
confirmed that this is the dominant influence on children's eating habits. Physical activity fundamental to
preventing disease. The report issued by FTC includes a variety of recommendations for media and
entertainment companies. Eat healthy foods and engage in physical activity yourself. Works Cited Ogden,
Cynthia. Lancet ; [ PubMed ] [ Google Scholar ]  What are your concerns? Congress has not worked on any of
the recommendations presented in the report yet. Food promotion and TV advertising of food are not
synonymous. If parents have concerns about their children's safety, either because of traffic or because of
possible abuse by strangers, they will probably opt for the car and not the pavementâ€”and who can blame
them? A similar ban should be placed on the free video streaming websites which display ads more than the
desired videos.


